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Branding Guidelines: 
The National Association of Conservation Districts 

 
 

NACD may have a new look, but our identity remains rooted. We 
support and promote this nation’s 3,000 conservation districts. 

Updating the look of NACD’s branding elements – and publishing guidelines on 
their use – gives our organization and its members a foundation to enhance 
NACD brand awareness and name recognition nationwide.  

It is crucial NACD members and partners use our brand consistently at national, 
state, and local levels. Doing so underscores the value of our work and helps 
NACD solidify its role as the national voice of conservation in the United States. 

I’d like to thank you in advance for consulting this guide and using NACD 
branding elements appropriately. Your dedication to consistent branding will 
make a real difference today and for many years to come. 

 

 

 

Brent Van Dyke, President 
  



	
	

	
	

 

  May 2017                Branding Guidelines                Page 2 

 

 
 
 

 
 
 
 
 
 
 

 
Brand Colors 
 

NACD Blue                   Complimentary Blue 

HTML code: #09589A     HTML code: #1566A8 
RGB code: R: 9 G: 88 B: 154      RGB code: R: 21 G: 102 B: 168 
 

 

NACD Yellow                Complimentary Yellow 

HTML code: #FDBA03                 HTML code: #FDD13F 
RGB code: R: 255 G: 185 B: 0       RGB code: R: 253 G: 209 B: 63 

 

The NACD full logo and Conservation “C” logo are the sole identifying marks for the 
association. One, or both, of these logos should be included on all of NACD’s information 
products, regardless of medium.  
 
All previous NACD logos should be phased out and replaced with the logos and brand 
guidelines identified in this guide by July 1, 2017. 
  

When used consistently and correctly, NACD logos, fonts, and colors 
foster name recognition for the national association and enhance the 
presentation of NACD services. 

Primary Branding Elements 
 
The NACD Full Logo consists of the 
words “National Association of 
Conservation Districts” spelled out 
under the Conservation “C” in either 
blue on white (or transparent), or 
white on a NACD blue background.  
 
The NACD Conservation “C” may 
either be white or NACD blue. With 
special permission from NACD, the 
Conservation “C” logo may be 
displayed in NACD yellow. 
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Use of NACD Logos 
NACD logos are the most visible 
assets we have as an organization. 
Their simple design is memorable 
and classic, and foundational to our 
brand identity. 
 
Help us maintain the effectiveness 
of NACD’s Conservation “C” and 
full logos by using them 
consistently and correctly.  
 
Please, do NOT: 

• Recreate either logo. 

• Stretch, compress, or distort 
either logo.  

• Use a screenshot of either 
logo for a print publication. 

• Enlarge either logo until it 
becomes "grainy" or 
distorted. 

• Add elements or lines to 
either logo. 

• Modify either logo's colors. 

If you have questions about 
appropriate applications for NACD 
logos, please contact Director of 
Communications Whitney Forman-
Cook. 

 

Download Logos 

NACD logos are available for 
download on our website 
(www.nacdnet.org) in several file 
types (PNG, EPS, and JPG). 
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Preferred Fonts 

Myriad Pro Regular for body text 
and captions. 

Myriad Pro Bold (or Semi-Bold) for 
headlines, subheadings, headers 
and footers, or titles. 

 

Alternative Fonts 

Calibri or Avenir may be used as 
alternative fonts in applications 
where Myriad Pro is not available or 
practical.  

 
When a serif font is required, use 
Times New Roman. 

 
 

Document Templates 

NACD uses templates complete 
with NACD branding elements for 
promotional materials, business 
cards, PowerPoint presentations, 
issue papers, letterhead, email 
signatures, and more.  
 
Please contact Director of 
Communications Whitney Forman-
Cook with template requests.  

 

 

 
 

Questions? Please direct any 
NACD branding or style questions 

to Director of Communications 
Whitney Forman-Cook. 

	

Myriad Pro  

ABCDefgh1234  
	
Myriad Pro Bold 

ABCDefgh1234 
	
 
Calibri 

ABCDefgh1234	
 
Calibri Bold 

ABCDefgh1234	
	
	
Avenir 

ABCDefgh1234 
 
Avenir Bold 

ABCDefgh1234 
	
	
Times New Roman 

ABCDefgh1234 
 
Times New Roman Bold 

ABCDefgh1234 
 

Myriad Pro Italic  

ABCDefgh1234  
	
Myriad Pro Bold Italic 

ABCDefgh1234 
	
	
Calibri Italic 

ABCDefgh1234	
 
Calibri Bold Italic 

ABCDefgh1234	
	
	
Avenir Italic 

ABCDefgh1234 
 
Avenir Bold Italic 

ABCDefgh1234 
	
	
Times New Roman Italic 

ABCDefgh1234 
 
Times New Roman Bold Italic 

ABCDefgh1234 
 


