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Why focus on connection?
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Connection is the 

foundation for effective 

outreach/communication.
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a) Set goals
Pause

For

Purpose

▪ What do you want to 

achieve?

▪ How does this relate 

to your strategic 

plan?



b) Call to action! 
Pause

For

Purpose

▪ What do you need 

your target audience 

to do?

▪ Clarify intent
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For
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Pause

For

Purpose

Imagine

Your 

Audience

#4#3



Imagine

Your 

Audience

a) Research, research

▪ What makes them tick?

▪ Make it resonate



Imagine

Your 

Audience

b) Who do they trust?

▪ Affiliations? 

▪ Personal connections? 



Imagine

Your 

Audience

▪ If they say potato, say potato

▪ Avoid acronyms, jargon, tech. 

language

c) Speak the same language



Imagine

Your 

Audience

▪ Connect and share 

based on their preferred 

method

d) Use their channels



Pause

For

Purpose

Imagine

Your 

Audience

#4#3



Pause

For

Purpose

Imagine

Your 

Audience

#4
Focus

And

Filter



▪ Make it about them

▪ Refer to research

Focus

And

Filter

All the personal, technical, 

scientific, financial, etc. 

reasons why you think the 

action you’re wanting 

your audience to take 

makes sense/is a 

good option

Why they

care

a) Set your 

reasons aside



Focus

And

Filter

▪ What prevents them from the 

desired action?

▪ Potential solutions? 

b) Identify barriers



Pause

For

Purpose

Imagine

Your 

Audience

#4
Focus

And

Filter



Pause

For

Purpose

Imagine

Your 

Audience

Less 

Is

Memorable

Focus

And

Filter



Less 

Is

Memorable

▪ Simple writing / talk

▪ Simple data

▪ Simple photos

a) Keep it simple







Pause

For

Purpose

Imagine

Your 

Audience

Less 

Is

Memorable

Focus

And

Filter

Putting these cornerstones of connection to work…
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Connection



Connection Now what???



Connection Capacity



scc.wa.gov/cd/marketing-toolkit



pla•gia•rism

/’pläje rizem/

The practice of taking and using someone else’s work 

or ideas.
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Media and Events (media 

release templates, event 

planning, tours)

CD Event Planning Checklist



scc.wa.gov/cd/marketing-toolkit



Messaging and 

Testimonials

(elevator pitch, 

voluntary 

conservation 

talking points, 

testimonial 

worksheet)
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Messaging and 

Testimonials
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scc.wa.gov/cd/marketing-toolkit



Outreach

(engaging elected officials, fact 

sheets)
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Outreach

(engaging elected officials, fact 

sheets)



scc.wa.gov/cd/marketing-toolkit



Photos and Graphics  (galleries, icons, visual equivalents)



Photos and Graphics  (galleries, icons, visual equivalents)



These irrigation projects return an 

estimated 14.1 cubic feet of water per 

second to our salmon streams. 

That’s enough to fill 14 

Olympic-sized swimming 

pools per day!



scc.wa.gov/cd/marketing-toolkit



Contact:

Laura Meyer

WA State Conservation 

Commission

Communications Manager

lmeyer@scc.wa.gov 

360-701-9455


